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51% 57% still strong tendency to improvise last minute
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Growth vs return on projects

- high expectations and stagnating budgets >< K Talent
@ cISIoEINles] famllla_r_mantra ;ﬁ - 97% face challenges finding and retaining talent ===
- budgets too low to meet ambition / business goals 1 ‘ @ - 33% encounter inadequate HR which impacts
‘ I Tl 5 7 2L BRI A ' talent development and retention [l
- 89% faced challenges improving margins
- changing business models adversely impact profits - s
Converging marcom disciplines

- 70% frequently or periodically collaborate with other agencies
- 64% expect collaborations to increase in 17 =<
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